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PORTFOLIO

Matthew Kennedy has always had a penchant for
visual creativity. One year, in a defining childhood
moment, his mother let him buy new Crayola mark-
ers outside of the typical back-to-school cycle be-
cause he had used the first box so much that they
ran out of ink. Since that iconic day at Office Max,
Matthew color coded his way through high school
and has pursued an undergraduate degree in graph-
ic design, a master’s degree in design history, and a
career in illustrated book and digital publishing.
The output of Matthew’s design practice varies
from professional work to speculative projects, but
frequently embraces bold color and typographic in-
quisitivity and aims to honor both the qualities and
limitations of the medium in which it is presented.
In a professional context, he has provided art direc-
tion and project management. Many personal de-
sign projects have paired visual thinking with an ed-
itorial, curatorial, or scholarly objective. And then
sometimes design is just for fun and humor. . .
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Digital Content Header Collages
2022-25

In addition to photo editing and
placement, art direction for digi-
tal publishing also includes working
within existing templates to give
individual pieces a tone and identity.
This can be accomplished through
header imagery, which often collage
imagery from the posts.

Do women have to be naked to
get into the Met. Museum?

pless than 5% of the artists in the Modern
Art sections are women, but 85%
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REDISCOVERING ASIAN
AMERICAN & PACIF-

IC ISLANDER ARCHI-
TECTS & DESIGNERS

White Paper Digital Cover Design
2024

This cover supported an extensively
researched white paper on Asian
American and Pacific Islander archi-
tects and designers. The typography
stayed aligned with the museum’s
branding, while the fields of color
relay the idea that within a commu-
nity sharing a common trait, there
are still many diverse types.
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DESIGNFILE

Ebook Covers
2015-18

DesignFile is a line of ebooks on I N W H I I I I D
design writing and research. The

covers are based on an existing tem- HISTORY. DESIGN. AND

plate, adapted through color and type
shape to capture the spirit of each

individual book while working with T H E w H E E LC H AI R
the larger series. The covers were

PENNY
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designed knowing that they would
primarily be seen in thumbnail form.
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Digital Exhibition REWITT Designing Peace MENU =
2022

CONFLICT'S ROOT CAUSES CREATIVE CONFRONTATION PEACE AND JUSTICE

HOW CAN DESIGN ADDRESS THE ROOT HOW CAN DESIGN ENGAGE CREATIVE HOW CAN DESIGN
Working within an existing digi- CAUSES OF CONFLICT? CONFRONTATION? DIGNITY IN A SEA

tal platform, Matthew built out the
content and established the aesthetic N _ JUSTICE? .
tone of the exhibition. While the = . I W8 E . .
overall template was already designed
and the bulk of the task was in dig-
ital content management, there was
also some necessary art direction,
editing and sizing imagery and creat-
ing typographic graphics in place of
images.

% Designing Peace
OVERVIEW

DESIGNING PEACE ESS?JEI{I'E:EEXHIBITIDN o Bad g o il ll

What would be possible if we were to design for peace? = 3 ; E ' Search

Search : g
Designing Peace explores the unique role design can play in pursuing peace and creating a
more equitable world. The exhibition features design projects from around the globe that - T =
look at ways to create and sustain more durable peaceful interactions—from creative i . % i O i m
confrontations that challenge existing structures to designs that demand embracing s . [ sl
justice and truth in a search for reconciliation. “T0 WHOM DOES THE EARTH CITIZEN-STATE, ABOTTOM-UP  CONFLICT KITCHEN COMFLICT'S ROOT CAUSES

BELONG?" REPARATION MODEL PEACE AND JUSTICE, IMAGE CREATIVE CONFRONTATION
PEACE AND JUSTICE, DETAIL PEACE AND JUSTICE, EBSAY FERGE S SO IICE

BYTOPIC:

Visitors will encounter a wide range of design responses to the underlying reasons for posrtlidmine DURABLE PEACE
conflict and division and will be encouraged to consider their own agency in designing i

peace.
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Digital Exhibition ' A Dark, A Light, A Bright: The Designs of Dorothy Liebes
2023

DOROTHY LIEBES THE LIEBES LOOK THE MODERN INTERIOR

LEARN HOW LIEBES GOT HER STARTAS A | VISIT SOME GLAMOROUS NIGHTSPOTS THAT EXPLORE HOW A

CALIFORNIA HANDWEAVER. FEATURED THE “LIEBES LOOK.” ELEGANT FABRIC
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ADark, A Light, A Bright: The Designs of Dorothy Liebes : ADark, A Light, A Bright: The Designs of Dorothy Liehes
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LGBTQ+: A DESIGN
READER

Book Design
2020-23

A project that started as a 2020
pandemic “skill building” exercise
became a worthy publishing doc-
ument and labor of love. Adapted
from blog posts published by Coo-
per Hewitt, Smithsonian Design
Museum in celebration of LGBTQ+
Pride month across several years, this
book is an accessible reader demon-
strating the historical and present
value of queer creativity and labor.

The typography choices
(Hologram Display Wedge and CMU
Typewriter Text) nod to a number
of disparate historical periods all at
once. Headings between the book’s
four loosely chronological sections
rise within the grid to mimic the
increased visibility of the gay com-
munity over time. The overall design
encourages individuality with select
design elements defying the grid or
other layout standards.
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AIGA GET OUT THE
VOTE CHALLENGE

Poster & Social Media Graphic (Two Concepts)
2022

AIGA called upon designers to create
graphics to encourage voter turnout
in the 2022 midterm elections in the
United States.

The poster (left), utilizing
calming blues and the groovy type-
face Good Girl, aims to portray voting
as cool and effortless—something you
might quickly do before brunch.

The social media graphic plays

(right) on the circular feature of the N.Vember 8, 2.22

typeface (Gideon) letterforms as the

mark a voter leaves on their ballot.
U GET OUT THE VOTE : % St VOTE
professmnal AIGA's civic engagement initiative, part of Design for Democracy. + NonprOht \ O I h
AIGA :ssociation n partnarship with Nongrofit Vote and the Laague of Women Voters

moves around and changes color.
GET OUT THE

VOTE

When the graphic is played, the dot
Leag Vomen Vote
or Learn more: aiga.org/vote | nonprofitvote.org | votedil.org m4"
dQSign Poster design by Matthew J. Kennedy, New York, New York AT S
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QUEERY

Concept Brand Identity
2020
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One of three brand identities
designed for Queery, a proposed
journal discussing LGBTQ+ issues
and queer theory.

< S 2 2=

S e 2 =8 ===y el ===y < S

12



Matthew J. Kennedy

JEKYLL & HYDE

Concept Cover Design
2023

In fall of 2023, Matthew took a book
design course, the homework for
which was to design a new edition of
Robert Louis Stevenson’s The Strange
Case of Dr. Jekyll and Mr. Hyde. The
cover design was inspired by the nov-
el’s time period, Stevenson’s Scottish
heritage, and modern horror to cre-
ate a contemporary take on Scottish
art nouveau. A typographic cover
treatment uses the font ST Ultra Con-
densed to create an elongated, eerie
logotype for the dichotomous title
character(s). In an editorial choice,
the title’s public domain status was
embraced and the title was shortened
to just its more colloquial two names.
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JEKYLL & HYDE

Concept Cover Design
2023

In researching alternative cover
designs for the book design project,
it was identified that some fringe
scholars of Stevenson’s novel suggest
homoerotic undertones to the tor-
tured relationship between the two
men of Jekyll and Hyde. These cover
designs play into the subtext by fea-
turing figural imagery of two men
in intimate poses suggesting both
care and frustration. (Left art credit:
painting by the artist Paul Anagnos-
topoulos; right art credit: colorized
rendering of drawing by unidentified
artist on Etsy)

THE STRANGE CASE OF
DR. JEKYLL & MR. HYDE

THE STRANGE CASE
OF DR. JEKYI-I- Robert Louis Stevenson

& MR. HYDE
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YAS-O-METER

Instagram Graphic & Poster Yﬂ ﬂ n n ﬂ ﬂ n ﬂ n ﬂ n n‘
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This graphic captures through
typography the exuberance of a per-
son exclaiming the word “yas!”
Developed originally for a
friend as an Instagram post, the con-

cept was also adapted into a potential
poster.
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WERK MARQUEE

Instagram Graphic & Postcard Collection
2018

This graphic captures through
typ gra phy the shimmer of a person
saying “werk”. The rhythm of the

color cha ange is further influence ed by
th song “Wo k by Rihanna
Developed originally for a
friend as an Instagram post, the con-
cept was also adapted into a potential
collection of postcards.

17

werkwerk

Matthew ]J. Kennedy

werk

‘erkwerkwe

werkwer

K werk
cwerk

verkwerk

‘ L M IS Y M IN) Y M IN)YYL b
srkwerkwerkwerk
Kkwerkwerkwerky
cwerkwerkwerkw
werkwerkwerkwe
‘erkwerkwerkwer
s2rkwerkwerkwerk
Kkwerkwerkwerky
werkwerkwerkw
awWerr ki wernr kI wwerpck: wwer

‘erkwerkwe




Matthew ]J. Kennedy

1-800-DANIA

Digital Poster
2020

This digital poster was born from a
joke Matthew coined with colleagues
navigating a toxic managerial situ-
ation. Dania was the name of the
institution’s ombuds (an impartial
party employed to help navigate inter-
personal conflict), so whenever toxic
behavior was experienced Matthew
would encourage colleagues to call the
fictitious number of “1-800-DANIA”.
In the poster, the different flows and
colors of typography represent dif-
ferent people’s anxiety and sense of
urgency when seeking such help.
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